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A MBA iAot N ot ion]  <Soer the Culture Business

by Katherine Halpenny (MBA *94) /e fration Twenty-five years of Arts & Media

We Aris & Media alumni are often viewed by Matthew Stern & Lori Rosenberg
as strange hybrid beasts with skills that suit In an effort to understand the influence that the MBA
the straight-laced corporate sector but a ﬁjaf Arts & Medlia program has had on Canada’s cultural scene,
mindset more attuned fo artsy musings. [/t graduates from the 70’s, 80’s and 90's were interviewed.
/s no small wonder that an educational pro- One thing that became clear from the interviews is that A&M

gram could be designed for such a group. . 2p /s not a cookie-cutter program, a variety of experiences have

In light of the fact that the Arts & Media a%j [/57[[(1 -(Z | led us into and through our professions.

program has flourished over the past25 | % avs... pg -5 The following alumni were interviewed to capture a cross

years, it [s appropriale fo take a closer section of the times and sectors A&M alumni represent:

look at just how the program came fo 1970’s:

be within the broader MBA at York. * Bill Poole, Executive
You might think that a unigue Director, Centre for

course such as Aris & Media would Cultural Management,

have been introduced by a busi- University of Waterloo

ness school with a long frack o John Gordon Cultur-

record seeking a new twist on W o/ Statistics Program,

its offerings. Not so with York » Stats Can

University. Accordling to founa- e Marc Boyman Film
ing Dean of Admin. Studies, , b N\ Producer
James Gillies, Arts & Media Who s gchulich l 1980’s:
was launched in 1970, just . Schoolof Busness ) :
four years after the faculty Whee o2 Yokt ’ 'G /if e;?/agg z F';//:sand
began. AMyssiz T ]
“ : e Jane Corbett, Direc-
The program in v
Arts & Media evolved 92 tor of Marketing and
7 B Development, Royal

out of a great need for
eaucation in manage-
ment of all types of
/nstitutions. Not
Just traditional for- Ot
profit businesses,

Winnjpeg Ballet

e Tina Dallas, Busi-
ness Manager, Media
Operations, English
Television Network,
cBC

c);/?zz'/za 75 012

Dean Horvath and resident Mann accept $15 million donation

but also the pub- .@ofgy i fpg O ~ from Seymour Schulich o

lic service, vol- 1990’s:

untary sector e Natalie Ribcoff, Art Administrator, Visual Art Department, Toronto Dominion Bank

and arts or- e Lori Rosenberg, Programming Acquisitions Manager, Showcase Television (See pg 4-5)
ganizations,” Hats & Media - -

claims | e sooo A&NMAlumni Start Mentorship Program
Gillies. : Are you interested in giving something back Alumni participation in this new pro-
Program Donatior ... £93 to the Arts & Media Administration Program? gram is critical to help strengthen the over-
S Alumni now have a chance to mentor students all Aris & Media education. (Not to mention
founder through the A&M Mentorship Program. Each the benefits accruing to alumni through inter-
Paul g/;m f Evss /é ., 'mentor will be asked to meet with his/her as- action with the bright, unjaded arts managers
cont'd signed student monthly to provide guidance and of tomorrow!) Please call Debbie Farrell at
P9 _'//347;9 Y 6 support discuss career strategies, and offer in- (416) 736-5088 for more information and/or to

6 sight into applying an MBA in the real world. Indlicate your interest in participating.
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: The big news at A&M: enrollment has Only one stu-

. / / reached record numbers! Approximately 20 q’em‘ received the

ke 0// = O/&W‘/a : /| students will graduate with the diploma this | djploma at convoca-
Hats & Media MBoA Progran ' spring, and 20 new students joined the pro- | tion in November, but

| gram this fall. Counting the part-timers, the | A&M was particularly

program currently boasts over 50 students. well represented by

Sharnor MacDonald, Co-cditor, bypesetting A&M students con- : Luisa Woods.
o " tinue to do volunteer prac- Congratulations

ke Macotosh, Cozedtor, /af i tica at a wide range of \ go to her, and
companies. This fall stu- also to Joyce

- dents worked at Torontfo Life, Zemans, the re-
Benda Fainer, Prodices the Canadian Film Cenire, cipient of two
jo‘ya.esza/zg, Producer Bravo!, Showcase, Canadian honours this rall.

In November,
Joyce was
awarded the title
of University
Professor for

Opera Company, The National

Ballet of Canada, George West-

Detpie Favnell, Office Manager on Recital Hall, Attic Records, |
Groovetunes, Jazz Inspiration §

Records, Jane Harbury Publicity,

Contributors . . . Mariposa Folk Foundation, Mirvish , ] : her tremendous
o Productions, Ontario Heritage Foun- James Gillies—farSighted Deanat service to York

dation, FreeWheelin’ Magazine, Caro/ ~ FAS supports founding of A&M  over the years.

Jﬁmjam‘ Fator Reynolds Productions, Buddies in Bad Times, , In December, she received an honourary

i s 0 ﬁgm The Royal Conservatory of Music, Koffler Cen- | doctorate from the Nova Scotia College of

7 tre for the Arts, Arts Etobicoke, Music Works, | Art and Design in recognition of her contri-

Zagyf/%ams Metro Arts Council, and Harbourfront. Many | bution to the arts in Canada over the past
e o thanks to the companies who particjpate. 30 years. (see pg 3)

S “Who’s Where” Guide

Alumni in Music

events. This season Aufumn Leaf
presented Michael Nyman, compos-
er of music for the movie The Piano.
1 really like the focus of vision at Au-
tumn Leaf. The overall artistic vision of
the company is to generate excitement
for contemporary music and fo creale a

broader audience for the work we’re doing.
/ am a bijg fan of contemporary music and /
really like the breadlth, diversity and eclectic
nature of what we do.”

Margaret McGuffin (MBA '91) Program
Co-ordinator, Canadian Recording Industry As-
sociation (CRIA), and Operations Manager, Au-
dio Visual Licensing Agency (AVLA). Margaret
has important roles to play in two related organiza- .
tions which shape the direction of the music we
hear. At CRIA Margaret is working on proaucing an
educational video for high school students about the
Canadian recording industry. Distributed nationally,
this video will show students the variety of careers and
opportunities in music in Canada. “Working for small or-
ganizations means that you are busy all the time. And
these two organizations give me a lot of exposure fo all as-
pects of the industry. [ really enjoy the entertainment indus-
tries, and I'm getting a good overview.”  (cont’d pg 3)

Fhotos . . . by Margaret Eaton (MBA ‘87)

SIS Communizations When you think of management careers in music, do you
think of large, traditional organizations like the TSO and the
COC? Well, as we are all discovering, the Musricus alnosaiur
York "University | are providing fewer and fewer job opportunities. This reality is
oy reflected in the gr'aduafes 0{‘ our program who work in music
but who are working for unique, generally small, and often
g700 Keele SE | non-traditional organizations. Whether it be in publishing, pro-
A Yor 7z ducing, education, presenting, or advocacy each of us has a
great reason for enjoying the work we've chosen. Here is

MeT 175 T .

what your fellow graduates are doing in music.
i Baron Manett (MBA ‘95) General Manager, Jazz Inspira-
2055 | tion Records. An Arts & Media internship brought Baron to
ax Jazz Inspiration Records and he stayed on. This independent
7205057 | record label is part of entertainment giant MCA and boasts a
roster of 21 artists including Juno winners Lorme Lofsky and
Lenny Solomon, and jazz fusion group Five After Four. “The
best thing about working at Jazz Inspiration Records is work-
ing with artists who deserve wider recognition and ensuring
they get it. [/ joined the company a year and a half ago, and
I'm really enjoying it.”

Jeremy Elbourne (MBA ‘89) Managing Director, Autumn
Leaf Performance. Autumn Leaf Performance began as the
producer of R. Murray Shafer’s performance extravaganzas.
It has since evolved to become a presenter and producer spe-
cializing in contemporary music, thealre, opera and concert




Clarke Maclntosh (MBA ‘93) Marketing Manager, The Margaret Eaton (MBA ‘87) Marketing Manager, The
Frederick Harris Music Company. The Frederick Harris Mu- [ Royal Conservatory of Music. After spending several years
sic Company fs Canada’s largest print music publisher. [ in theatre, Margaret made the switch to music and music ed-
Clarke is involved in exciting forays into international mar- | ucation. At the RCM, Margaret markets the school which at-
kets, new teaching methodologies and a range of prod- ! tracts over 5,000 students fo programs ranging from “Music
ucts far beyond traditional g = with your Baby”
sneet music. wrat e \NiStle While You Work .cez © post-sec:
best about working for ondary pro-
Frederick Harris is that | am allowed to contribute. | | grams. “This is a fascinating organization to work for - ihere
get to feel like | make a difference. Frederick Harris | is a tremendous desire for change and to re-work the institu-
makes a contribution fo the arts and therefore, | am | tion fo create excellence. And there is a great respect for
making a contribution fo the arts.” marketing in its truest sense. Most marketers in arts organi-

Sandra Riseley (MBA ‘91) Production Manag- | zations pretty much have fo sell the product they're given.
er, The Frederick Harris Music Company. San- | Here, the marketing department joins with academic staff to | Women’s
ara is responsible for producing all new prod- | create and market the programs - what a luxury!” Alumnae
ucts from books and sheet music fo software. Heather Mayville (MBA '95) Assistant Promotions Man- | Day, jn Oc-
She is involved at all levels of production from | ager, The Frederick Harris Music Company. Heather /s an- | toper was a
the initial design and development stage to | other FHMC employee who is happy busily managing the |great suc-
getting the materials fo market. If you have | communication mix for the company. She works on aadvertis- | cess. Tina
seen the beautiful New Flarno Seres fea- | ing, publicity, produces the catalogue, and co-ordinates work- | Dallas (MBA
turing works from the Group of Seven, | shops for music teachers across the country. My undergrad- | ‘81) and Laurel
you've seen Sandra’s work. “The best | uate degree is in music education so | am very glad to be | Smijth (MBA 93)
thing about working here /s that I'm in a | working for a company which serves music educators.” co-chaired a ses-
position where | can combine all my Michael Boyd (MBA ‘94) General Manager, Amadeus | sion on Women in
experience: music, graphic arts and | Ensemble. Michael /s in the unique position of seeing all as- | Arts and Media
business. And probably the other | pects of the business of music making in his job with this 12 | Management.
nice thing is that it's a small but | member classical string orchestra. Michael does it all — fund
growing company. [ can see | raising, markeling, books, rent, the works. “That is the best & S ['uﬂ
everything that's going on in the | thing about this position. Because it /s a fairly small organiza- ==

company, and since we're grow- | tion, and because | am the only administrative person, /'ve had The Arts & Media
ing, still enjoy new opportunities | a chance fo touch all bases and do a lot of different things. | | Club presented two
and challenges.” also hear great conceris!” symposia this fall: the first

on Publicity (with keynote
speakers Liz McElheran,
M O n ey M O n ey M O n ey National Media Relations
J J mEs Manager, EM[ Canada, and
. . . Barbara Frances, Direcfor of
A&M and FAS recipients of private donations Compunications st Moo
On December 5th, the Faculty of Administrative Studies received a wonderful | the second on Interactive Multr-
30th birthday present. - Seymour Schulich, a Canadian entrepreneur and philanthropist, | media (with keynote speakers
donated $15 million dollars to FAS — the largest gift of its kind in Canadian history. In | Marly Katz, Executive Producer,
recognition of this generous contribution, FAS has been renamed the Schulich School | Atlantis Films Ltd., and from Mack-
of Business. “Education has always been a priority in my family and we believe that if | erel Interactive Multimedia, Brian
you've enjoyed Canadian privileges and our standard of living, you should give | Kaiz, V.F, Business Development,
something back. The most important $2000 in my life was a scholarship [ received | @nd Karl Borst, Senior Programmer,).
that allowed me to return to university for business education.” ' Both events were well received, and
Schulich’s gift will be used to establish new student scholarshijps | were organized and implemented by

(85,000 at the BBA level, $10,000 at the MBA level, and $20,000 at the Ph.D. | A&M students.
level), and endow up to 5 designated Chairs. Schulich hopes to share practical | Marny other speakers have been fea-
ideas with students in one-on-one counseling sessions and classroom lectures. | ured at York this year as well: Jennifer
George R. Gardiner, O.C., O. Ont. is this years recjpient of the Ed- | Schnepf, Director of Development at the
mund C. Bovey Award, presented annually by the Council for Business and | €OC, Adam Froman and Michael Raynor
the Arts in Canada. The award consists of a commissioned art work and a | from Braxton Associates, to speak on the im-
$20,000 cash award, presented to an arts organization(s) designated by | Pact of the convergence of technologies; Mar-
the recipient. Mr. Gardiner chose to direct $10,000 to the A&M Program. | 9aret McGutfin from the CRIA to speak on re-
Joyce Zemans accepted the award on behalf of the A&M Program at | Search into selling Canadian music to ‘older”
a ceremony appropriately held at the George R. Gardiner Museum of | People (30-39 year olds!); Steve Ora, VF, Atlantis
Ceramic Art on December 6. The money will be used to establish the | Communications to discuss the film and television
George R. Gardiner Internship Programme, an endowment fund which | industries in Canada, and Jim Valentine, Director
will annually support (augmenting on a matching basis) an intemshijp, | of Marketing at Mirvish Productions (who hosted us
or internships, in smaller not-for-profit arts and cultural organizations. | downtown, and toured us through their facilities).
Thank you Mr. Gardiner for your continued interest and support. ,/ Thanks to all of them for their contribution. (see pg 6)
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Highlights from 25 Years A & IVI AI umn i

Stratford Festival, 1966 — at a chance meeting Tom |

Hendry (Director of the Canadian Theatre Centre) |
asks Brian Dixon (Director of the Management Devel-/ A t ' .
opment Institute at McGill University) to look into im-/ r S by Matthew Stern (MBA ‘93)

proving administration at the CTC. While investigal-| ynat steps did you follow to get into
ing, Brian notes the potential for a university pro-/ nis field?
gram and meets with James Gilles, Dean of FAS.

Corbett, ‘it has given me an
analyltical, strategic approach
to problem solving that has
been invaluable.”

The steps each alumni took to enter
Winter, 1967 — James Gilles hires Brian Dixon/ their field of choice ranged from me-
as a professor at FAS. thodical objective-strategy-execution

: : tactics to serendipity. Natalie Ribcoff
1967 — The Onfar/p A = Codan a_nd e has been involved in arts administration
Lawrence Centre initiate an Ontario theatre since 1984. when she enrolled in the U
study headed by James Gilles. The report ’

s el foFa b of T's Co-operative program in Arts Ad-
“Ugges PI9g, ministration. She worked at various
management.

commercial art galleries concurrent with
1968 — Brian Dixon, Joe Green, and Paul| her degree and in 1988 she accepted a
Schafer organize a steering committee/ job at Toronto Dominion Bank as the
fo implement the Report’s suggestion| assistant in the Visual Art Department.
for an Arts management program. On the other side of the spectrum

Fall, 1969 — Brian Dixon is the first /s John Gordon. John graduated from

Director of the Arts Administration/ the University of Waterloo with a
program. MMath. While visiting friends in the

: Lindsay area, his car broke down and
1969 — o students, but & curric-| pe was stranded for a week waiting for
lum of short programs (for senior; parts. With an amateur background in
arts aaministrators in the field). | theatre, he passed the time by working

1969 — Frank Pascal is the/ as a gofer for the Kawartha Festival. [ . .uor in the 1990's is the threat posed
first “A&M student’. Thr‘()ugh peop/e at 1_‘/76- ngz‘/va/, he was by economic uncertainties.”
1970 . Paill Shateris i put in fouch with Brian 1'7/7\'0/7 @//70 was
e 55 S Diroctor heading up the Arts /'4dm//'7/slraz‘/on Pro-
" | gram at York, and with Brian's encour-
Fall, 1971 — The first stu-/ agement, entered the program.
dents arrive to study four
course offerings: Inter-

What is your favourite and
least favourite aspect of this
particular field?

In general, the favourife aspect
of working as an arts manager is the
ability to contribute fo bringing some-
thing special info people’s lives. Bill
Poole says, “I like facilitating the
process whereby artists end up on
stage, audience members end up in
seals and good things happen between
them.”

As governments pursue a bal-
anced budget policy it is not surprising
fo hear that the least favorife aspect in
arts management surrounds fiscal is-
sues. As Jane Corbetlt succinctly put it,
“The worst aspect of being a cultural

this,
ask
Reid
Ander-
son, the
outgoing
Artistic
Director of
the Nation-
al Ballet of
Canada and

Describe one of the main issues fac-

ing the sector when you graduated.
As the saying goes, “The more

things change, the more they stay the

How has the A&M Program helped [ c,me > From Integrating cultural impor-

you in your career?

national and Canadian i . [ tance into the lives of Canadiians, to the [ jncoming Artis-
Culture, Legal As- The qve;whelljrz{ng re.zp OZS./‘? fo 1#7_5 need for quallfied arts managers, the is- [ tic Director of
e ohhh Ars 2 question is the ability to be bilingual: | ¢ ,oc have not changed. the Stutigart Bal-

able to arts-
speak and cor-
porate-speak. As
Natalie Ribcoff
said: “Corporate
1972 — A&M people seem more
convenes al comfortable with
meeting of all someone who speaks
arts manage- their language, under-
ment train- stands positioning, cost
ing  pro- penefit analysis, and fis-
grams in cal responsibility.”
North All the alumni referred
Americal to the MBA in terms of ‘get-
(th e ting a foot in the door.” For
first some it not only got them in
event' the door, but into a full-time position.
o I The internship is noted as being partic-
I'ts ularly useful in terms of securing a full-

Even with advancements in da-
ta processing technology, the
/ssues at Slatistics Canada
are still basically the same.
When John Gordon starfed
at StatsCan, the main is-
sue was designing an effi-
cient framework that [ the Minister of Culture in
would collect and dis- | Ontario wouldn’t even
seminate data. New [ meet with him.”
technology develop- Clearly the past twen-
ments have raised [ ty-five years of the Arts &
s . 4 the issue again. Media Program have had an
Brian Dixon — twice the Director? According to [ jmpact on Canada’s cultural
1st & 4th Director of Program  Bill Poole, if the | scene — witness alumni such as
timeless issue of | the four interviewed. In today’s
/htegrafmg artistic acf/v/z‘y into the lives | uyncertain economic climate, the
of Canadians could be dealt with, the continued relevance of our pro-
S . micro [ssues (fundralsing, audience de- ram is also painfully clear With-
”m;l{;‘);;: fg;grac;’zzﬂgg civline of an | Velopment, public-sector support, etc.) 0%1‘ the sfewa[r)o’s of };rts manage-
o Pt .% e/psyl Accora’/ng i would be easier to deal with. Explains | ment, sustaining the arts becomes in-
) Bill, “If you want a real-life example of | creasingly difficult.

Media, Manage-
ment of Artistic Re-
sources, and Mar-
keting of the Arts.

let about the dif-
ference (between)
the two ballet com-
panies. The Minis-
ter of Culture iIn
Baden-Wurtenburg
courted Reid Anderson;




productions are all “favourite” as- /|
pects. Lori talks about “its ever | |
changing nature (anad) the necessary / §
chaos that arises whenever people’s | |
creations and the business world are | |
forced to co-exist.”

The negative aspects are more

Across the Years
by Lori'Rosenberg (MBA 93)

What steps did you follow to , They all believed that integrating [ personal, from Tina Dallas’ dislike of |

get into this field? business training with a love of the arts [ “small ‘v’ politics — it's a very | ;
With the exception of | offered a chance to work in the field | schmoozy industry and if that’s not | kind). |

Marc Boyman, who became | where their interests lay. your natural proclivity, it can get| Rep- |

interested in the A&M pio- [ oy has the A&M Program helped | wearying,” to Steve Ord's experience | resen-
gram while enrolled in the [ o, in your career? of “being involved with the demise of | tatives
MBA, alf those interviewed Two themes emerge. The first is | 9ood projects with good ideas which | ¢ © M €
h?l/e an arts baCkgrour{d. the role of the program n a/a’/ng g/‘adu. investors and the mal’/(el‘p/ace are from Ya/e,
Tina Dallas has a BFA N [ 4uas 15 get that first job in the industry - it | 1ot prepared to support.” The arts, | U_of T,
Theatre; Steve Ord [ ;e as a door-opener. The second area | with its variety and creativity, can also | UCLA, and
grew up  tromping [ jqentified is the value of the “hard skills”, | be erratic and unstable. Harvard.

zgotltgo’wf;e hfggglzgfr which, as Tina Dallas states, “gave my [ Describe one of the main issues fac- | 1973 — the
and . made  films | SO arts background credibillly’. Steve [ ing the sector when you graduated. | first graduates,
while  studying Ord concurs, saying, “once you get your Marc Boyman: It was a smaller | including Peter
Communications- | 1201 the door, MBA-slyle professional [ field then and the issues of cultural | Sever, — Billl
Lori Rosenber g, management skills are greatly valued in [ policy were refatively young. There | Foole,  Ralph
was in dance. [ s industry. Not many people out there [ were no Ministers of Culture at the | Zimmerman, Lee
formance " | are very goqd at app(ymg business 1‘(7//7/(— time, for example. Thomas, and Marc

'Z;g reooranh 7 [ ing in the quirky, subjective, taste-driven 7ina Dallas: The major challenges | Boyman.
and te a%h /-,/7) g'y entertainment inaustry.” ) facing broadcasting when | graduated | Fay; 1974 — David
Marc Boyman speaks of the ‘expo- [ seem pretty smalltime in comparison | pjekee is third Direc-

sure to certain aspects [ to the massive challenges we see to- | 4o

and options of A&M | | gay (convergence, market fragmenta- : :
hadn't been aware of,” [ tion, etc.). At the time, as | recall, the | £l 1975 — Brian Dixon

while Lori Rosenberg [ pjg new change on the horizon in tele- | "éIIMNS as fourth Director

credits Legal Aspects [ vision was cable and pay TV. Over a | Fall, 1976 — Richard D’An-
;’1_ nd PC /0_”7’77 l;/’;/ ca- [ decade later; there’s no question that | jou is named fifth Director.
ions Policy with “in- i or i
o Y ’ this has been a major influence and | g ll, 1979 — Doug Buck be-
spiring my aware- [ change catalyst in the industry. e
ness of and inter- Steve Ord- When | graduated, the | 07¢° =/"€CtOr 9%
est in the issues [ pjggest challenge facing the indepen- | Fall, 1981 — Joe Green arrives
currently facing [ dent film/television production sector in | as seventh Director, and intro-
the industry.” | Canada was that there wasn’t much of | duces the media component;
o ' D 5 Lori also feels [ one to speak of At the time, the only | A&M is bom. .
oug B le& " ;r(]))lraeliltor ofthe  one of the Canadian broadcaster committed 10 | 1987 — A&M scope broadens to
gl most Impor- | gramatic television e : ,
- - - . cultural industries (e.g.,
tant skifls she acquired is the ability to | programming was S :
: . ) prog g9 publishing, broadcasting,
work with people. All interviewees feel | the CBC. Ten years : s
thev still use skills and inf P A film production, sound
a/'/J7/ o’{ ”‘7’5 o /s anainformation [ ago, Canadian shows recording); Communica-
gainea in ihe prograr. like Road to Avonlea, tions Policy is introduced,

Traders, and Due South e
i 1 7 simply dlid not exist. ail, = fon
favourite aspect of this particular Py % A and Vo Admii- |

field? Lori Rosenberg: Me- ; e

Marc Boyman puts it succinctly: | dia was getting ready to Slale o ‘
“It can lead to a fulfilling career | face the reality of a multi- 1991 — The Senate of
where the range of creative and | channel universe. The perti- York approves the Grad-
business aspects merge in a | nent issues were how/if uate Djploma in Arts and
unique way for those who are | Canadian culture should be | 9 . | Media Administration.
sensitive to it. and can enjoy | protectead, through Canadian  Joe Green-T7th Director puts the  £o// 7993 — Brenda
it” The variety of business | content requirements, favourable Media in A&M Ga//;er and Joyce Ze-
Issues, the ever-changing | placement (carriage) on the var- mans take on co-Directorship, becoming the

nature of the industry, the | ous signal delivery systems, and the eighth and ninth Directors.
ability to participate in | proper allowance and treatment of for- : :
tuming ideas into actual | € ign signals in Canada. Fall, 1995 — A&M has fifty students (first and second

year combined).

P

What is your favourite and least




co-founders Joe Green, Associate Dean of Fine Arts, and
Brian Dixon, Professor of Marketing, proceeded fo estab-
lish what became one of the first graduate programs in arts
& media administration in the world. The Program was aided
in its inception by modest grants from the Ontario Arts Coun-
cil, the Canada Council, and the Donner Canada Founadation.

... and Artsy Musings

As Joe Green recalls, ‘in the early years, short-term semi- ro
nars were offered to practicing arts managers in order fo en- date,
cern about a lack of financial accountability in the [ courage cooperation in the arts community.” A major program | ine
rapidly growing Canadian arts community of the | of research on the financing and management of the arts was | S€mi-
60’s” His idea was to provide people interested [ also initiated. Courses in Cultural Policy, Management of Artis- /| nars on
in the arts with an opportunity to learn some solid [ tic Resources, Legal Aspects and Marketing were established | Canadian
management principles. as the core curriculum, which remains intact toaay. cultural
Schafer claims that given the “uneasy The Arts & Media Program has seen several directors in- | policy have
alliance between business and the arts” at the [ cluding Brian Dixon ('69-'70), Paul Schafer (‘70-'74), Da vid Mc- | been chaired
time, and the feeling in the arts community | Kee (74-'76), Richard d’Anjou (76-'79), Doug Buck (79-81), | by Joyce Ze-
that business was somewhat of a dirty word, | Joe Green (‘81-'94), and co-directors Brenda Gainer and Joyce | mans as part
the program was a risky idea. Beyond this, | Zemans (‘94 - present). The Program itself has experienced | of her Robarts
he recounts that some more traditional | fewer changes, the most significant one being the addition of Chair research.
faculty members were skeptical about the | Media in 1982. Keith Kelly, Na-
legitimacy of a program that would try to But what has happened to the skeptics? Gillies believes | tional Director of
bring together “two completely different | that “the business community has gotten its money’s worth | the CCA, wamned of
value systems.” However, with a well- | over the last 25 years of the Arts & Media Program.” The 1991 | the homogenization
established Fine Arts specialty at | York University Senate approval of granting a Diploma in Arts | of Canadian culture.
York, Gillies says he “viewed arts | & Media Management is perhaps the best indicator that there Liora Slater, law Pro-
management as an excellent fit [ js pride in the success of the Program and the quality of its | fessor at Osgoode Hall,
with the university resources and | graduates within the University, too. According to Paul | outlined the policy dilem-
mandate as a whole.” Schafer, the skepticism has subsided and the hybrid Arts & | mas inherent in the regula-
lgnoring the faculty skeptics | Media beast is generally accepted as a friendly (if still not fully | tion of new technologies.
Gillies and Schafer, along with | understood) addition to the halls of FAS. Thelma McCormack, York
Professor Emeritus, ex-
Eight alumni attended a student party at the end of 1995 | pressed profound concern for
& St Uff ..pg3 N order to speak to the students about their backgrounds and | the future of our cultural institu-
careers. Thanks go to Mike Boya, Tina Dallas, Keith Dur- | tions in “Alt.Spicer.Ciao Baby”.
rant. Clarke Macintosh, Baron Manett, Tom McGillis, Lori Rosenberg, and Laurel Smith for Mavor Moore, noted play-
braving the perils of rush hour in snowy December fo come back to York. wright, actor and past Chair of the
In March, A&M will be joint sponsors with the | Canada Council provided unigue in-
Association of Cultural Executives in a networking event | sight in “War by Culture: The Com-
for students in all the Arts & Media Administration pro- | mon Sense Revolution and Other
grams in Toronto. Paul Hoffert, the Chair of the On- | Maginot Lines.”
W /ario Arts Council will be speaking. [If you are a .
| member of ACE, you will find this event of interest. c UI t Ur a/ PO/ IcC y
It will be held at the Downfown Management Cen-
tre at 4:00 p.m. on either March 15, 22 or 29 Margaret Wyszomirski, Past Director
(contact Debbie Farrell for more info). (Policy) National Endowment of the Arts, put
our Canadian situation in perspective with
her description of the devastating effect on the
NEA of the American shift to the political right.
In “The Net, the Nation and the Public: Regu-
lating Communication and Culture in the 90’s”
York Prof Ted Magder discussed the challenges
new technologies bring to a national cultural policy.
Peter Grant, a prominent communications
lawyer, addressed the impact of cable competition on
Canadian content rules, contrasting the Canadian
A&M will be having a grand celebration scene with those of other nations. John Meisel, Profes-
in April to which all alumni are invited; sor Emeritus at Queen’s and past Chair of the CRTC, al-
the date is yet to be announced. For ' so discussed the impact of globalization in “Canadian Cul-
more information, contact Debbie Farrell. ture in a World of Crumbling Borders”. - by Tracy Pearce

Hybrid Beasts ...

Sc%gfer adds that Arts & Media was ‘a test run for Gillies’
comprehensive vision for the MBA at York”. The success of
this program led to the creation of courses in real property
management, environmental management and a host of
other specialties.

Why the arts, though? Through his board ap-
pointments in the arts and his work on the Ontario
Theatre Stuady Report, Gillies had identified ‘a con-

The way we are today — A&M co-directors
Joyce Zemans (above) & Brenda Gainer (right)

A&M Celebrates/!

We are celebrating the 25th An-
niversary of the MBA Program in Arts &
Medlia Administration in 1996 (although
those of you from the early days may
think that this math is a little fuzzy!)




